3M POST-IT NOTES

Post-it Notes are one of the all-time greatest "now why didn't I think of that?" inventions. The pads of stick-able paper have been an office essential for years, but were they really an accidental creation? Our answer: kind of yes, but mostly no. 

It's true the adhesive wasn't originally intended to be used on pieces of paper. Spencer Silver had created the substance with the hopes it would be much stickier. In fact, his find was pretty much forgotten until years later when a second man named Art Fry remembered Silver's not-so-sticky substance. 

Fry was sitting in church, seeking a way to easily access the various hymns in his hymnal. He had a brainstorm that Silver's creation applied to the back of paper could make it easier to flip back and forth to different pages. The two mad scientists got together, 3M (their employer) made a lot of money, and one of the most recognized brands in the world was born. 

Today the two are equally credited with inventing Post-its -- one came up with the adhesive, and the other found a practical use for it. Goes to show it pays to get a second opinion before tossing anything, accidental or not, out the window. 

Source: http://ask.yahoo.com/20041220.html
Questions:

1. Are Spencer Silver and Art Fry entrepreneurs or intrapreneurs? Provide reasons for your answer.

2. What characteristics do both entrepreneurs and intrapreneurs possess? 
3. Why would some people prefer to be an entrepreneur rather than an intrapreneur?

4. Why would some people prefer to be an intrapreneur rather than an entrepreneur? 

Intrapraneurs are Important Too!!

Interesting Facts about 3M Post-it Notes
1. Since their introduction, Post-it Notes have always been recyclable. 

2. Although the adhesive used on Post-it Notes was created in 1968, the notes themselves were not introduced in the United States until 1980. 

3. Artist Melynda Schwier-Gierard turns Post-it Notes into art. Using 30 different types of folds, she uses as many as 60, 000 1 ½ x 2 inch Post-it Notes to make her uniquely textured, wall sized panels. 

4. Post-it Notes are now available in eight standard sizes, 25 shapes and 62 colors.
5. A 1998 workplace study of more than 1,000 U.S> workers, conducted by the Gallup Organization and the Institute for the Future, showed that the average professional receives eleven Post-it Note messages each day.

6. Post-it Flags in Smaller Size, at ½ inch by 1 ¾ inches are the smallest product featuring 3M’s unique repositionable adhesive. Post-it Easel Pads, at 25 by 30 ½ inches, are the largest.

7. Today, there are more than 600 Post-it Products, sold in more than 100 countries.

8. A Post-it Note featuring a charcoal and pastel drawing by artist R. B Kitaj sold for 640 pounds ($1283.78 CDN) during an online auction for charity in December 2000, creating a Guinness World Record for the most valuable Post-it Note.

9. Post-it Notes celebrated their 20th anniversary in 2000.

10. It would tale approximately 506, 800, 000 Post-it Notes to circle the world                

     once. (Based on the Earth’s circumference of 24, 000 miles and using 2   

7/8 inch square Post-it Notes.)

11. Dr. Spencer Silver, the 3M scientist responsible for the unique, repositionable adhesive used on Post-it Products, retired from 3M in 1996 with more than 22 U.S. Patents to his name.

12. Post-it Note inventor Art Fry was named on of “The 100 Best People in the World” by esquire magazine.  

Source: http://www.3m.com/us/office/postit/pastpresent/history_ff.html

	Examples
	Non-Examples

	An employee working at McDonalds creates a bison burger to be introduced into all Prairie McDonalds Restaurants.
	A mom develops a unique recipe for low-fat pumpkin cookies. She sells the cookies to other moms at her gym.

	A baker at Pillsbury discovers an ingredient that allows the company to bake their products in half the time, saving millions on time and energy costs.
	A group of elementary students start and odd-job squad to raise money for their school trip.

	A reporter at the Leader-Post starts a new distribution process which generates 100 new customers. 
	A local news reporter starts his own on-line newspaper.

	An accountant working for Canada Revenue develops a process that allows citizens to receive their income tax refunds faster.
	An accountant develops a way to file income taxes more efficiently and opens his own accounting firm.

	A tattoo artist creates a pain free tattoo process which his boss patents and sells to other tattoo parlors across Canada.
	An artist designs tattoos which he sells to tattoo parlors across Canada.

	A scientist working at Johnson & Johnson develops a pain-killer that relieves pain in half the time of Tylenol or Advil.
	By mixing materials in his garage, George creates a multi-use high powered “green” cleaner. He decided to sell it on the Home-Shopping Network.


Intrapreneurs

Critical Attributes 
· Work for someone else. Intrapreneurs are not self-employed. They are employees within a business/organization/corporation.
· Work to provide new or improved products or services or provide new ways to make services or products available.
· Have the resources and capabilities of the larger firm to draw upon.
Non-Critical Attributes 

· Place of employment (may be profit or non-profit).

· Job title (may be President, Vice-President, manager or employee).

· Field of work (may be business, engineering, medical, recreation etc).

· Organization size (may have any number of employees).
· Driven by change.
Definition of an Intrapreneur

· An intrapreneur is a person who thinks like an entrepreneur, seeking out opportunity for the company they work for. An intrapreneur focuses on innovation and creativity and transforms a dream or an idea into a profitable venture by operating within the organizational environment. 

Unit: Introduction to Entrepreneurship 

Name:__________________________

Entrepreneurship Concepts


Date:___________________________

PART A: Given three examples and three non-examples please answer the following questions.

1. What do you hypothesize is the concept being presented? (Describe or give a label).

2.  What is your rationale for this hypothesis? What process did you follow to arrive at this hypothesis? 
PART B: Given four examples and four non-examples please answer the following questions.
1. Has your hypothesis changed? If so, what is your new hypothesis? (Describe or give a label).
2. What is your rationale for your new hypothesis? What process did you follow to arrive at this hypothesis?
PART C: Given five examples and five non-examples please answer the following questions.
1. Has your hypothesis changed? If so, what is your new hypothesis? (Describe or give a label).
2. What is your rationale for your new hypothesis? What process did you follow to arrive at this hypothesis?

PART D: Given six examples and six non-examples please answer the following questions.
1. Has your hypothesis changed? If so, what is your new hypothesis? (Describe or give a label).
2. What is your rationale for your new hypothesis? What process did you follow to arrive at this hypothesis?

PART E:  Based on your final hypothesis provide one example and one non example and explain why it is an example or a non example. 

1. 
2. 
SUMMARY
	What did I not know?


	Questions I have

	I agree/disagree


	I wonder…


Professional Development Plan Template

Topic ​​​​​​​​​​​​​​​​​​​​​​​Intrapreneurs



Date ______________________________

Teacher Nicole Markewich


Observer___________________________

	1. Professional Target

· Teaching concepts

	2. Steps to Achieve Target

· I will provide a number of examples and non-examples to assist students in understanding the concept.

·  I will provide critical and non critical attributes which will allow students to identify examples and non-examples. 



3. Instructions for the Observer:  Please record the following.

1. How many examples and non examples did I provide? 

2. What were the examples and non examples that I provided?
3. What examples and non examples did students provide?

4. How many times did I repeat the critical and non critical attributes of the concept?
5. How many times did the students repeat the critical and non critical attributes of the concept?

6. Which students repeated the critical and non critical attributes of the concept?
EVALUATION

Unit: Introduction to Entrepreneurship 

Name:__________________________

Entrepreneurship Concepts


Date:___________________________

PART A: Given three examples and three non-examples please answer the following questions.

1. What do you hypothesize is the concept being presented? (Describe or give a label).  /1
2.  What is your rationale for this hypothesis? What process did you follow to arrive at this hypothesis? 









        /1
PART B: Given four examples and four non-examples please answer the following questions.
1. Has your hypothesis changed? If so, what is your new hypothesis? (Describe or give a label).           

  











/1

2. What is your rationale for your new hypothesis? What process did you follow to arrive at this hypothesis? 










   /1
PART C: Given five examples and five non-examples please answer the following questions.
1. Has your hypothesis changed? If so, what is your new hypothesis? (Describe or give a label).












        /1
2. What is your rationale for your new hypothesis? What process did you follow to arrive at this hypothesis?










     /1
PART D: Given six examples and six non-examples please answer the following questions.
1. Has your hypothesis changed? If so, what is your new hypothesis? (Describe or give a label).         











        /1

2. What is your rationale for your new hypothesis? What process did you follow to arrive at this hypothesis?










        /1

PART E:  Based on your final hypothesis provide one example and one- non example and explain why they are an example or a non example. 

1. 











/2
2. 










            /2
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Concept Attainment: Intrapreneurs
Completing a Handout

Name_________________________

Marks

Criteria




Comments
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Part A 
· Student presents a hypothesis (describes or labels) 



· Student presents a rationale/process for their hypothesis

2
Part B
· Student presents a hypothesis (describes or labels) 



· Student presents a rationale/process for their hypothesis

2
Part C
· Student presents a hypothesis (describes or labels) 

· Student presents a rationale/process for their hypothesis

2
Part D

· Student presents a hypothesis (describes or labels)

· Student presents a rationale/process for their hypothesis

4
Part E

· Student presents one example that exhibits the concept and explains how it fits the concept
· Student presents one non-example of the concept and explains why it is a non-example
----
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