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Web Design Brief (for a New Website to be built) 

1. General Information about Organisation: 

[image: image2.jpg]



Include: Company Name; website URL; Industry; Country of Operation(s): 

2. Name & Contact Information for Web Designer: 

[image: image3.jpg]



Include:  

i.) Name, position, email and phone number of the person dealing with web designer;  ii.) Name and position of the person making the final decision on design. 

 

 

 

 

3.  Organisation’s Product/Services: 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Include: the full (correct) name(s); a brief description of products/services; point of difference. 

 

 

 

 

 

 

4. Organisation’s Practices/Values: 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You may want to consider the following list: 

· Customer relationships (is there 1‐to‐1 or Live support?);  
· Organisation’s goals; 
· Technology; 
· etc. 
 

 

 

 

 

 

 

 

 

 

5. What do you want this website to communicate about your products/services?  Include: 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· Purpose of site;  
· Expectations of site;  
· Emotional response you would like to achieve from your audience? 
 

 

 

 

 

 

 

 

 

 

Don’t have time to write words that promote your product? 
1

Hire a copywriter. 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6.  Features of Website: 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Consider:  

· Blogging software and page set‐up? 
· What Social Media integration? (Eg. Facebook ; LinkedIn ; Twitter) 
· Privacy policy? 
· Do you already have copywritten content?  
· Search Engine Optimisation?  
· Dynamic? 
· Flash? 
· Website statistics? 
· Layout (columns and rows)? 
· Self‐Managed? 
 

 

 

 

 

 

7.  Target Audience: write a description of your ideal customer 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Consider: gender; age group; social affiliations; salary; level of education; interests.  

TIP: The more detail the better! 

 

 

 

 

 

 

 

 

 

8.  Essential Requirements/Mandatory Information: 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Consider: phone numbers; ABN; copyright; trademarks; disclaimers; “conditions” to apply. 

 9. Design, Logos and Mandatory Images 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Tip: make sure you have a JPEG copy of your logo accessible.   Make a list of:  

· Any other photos you want on the site; 
· Symbols, graphs; 
· Colours for website. 
 

 

 

 

 

 

Don’t have time to write words that promote your product? 
2

Hire a copywriter. 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10. Research: 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Include:   

· List at least 3 websites you value and admire (industry‐relevant preferred); 
· On these websites, what features do you envision working on your site? 
 

 

 

 

 

11. Storyboard – Pages 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Itemise which pages you need to have on your website. 

TIP: Consider the purpose of each page and aim to have 5 main pages, such as: Home Page; About; Contact;  Testimonials; etc. 

 

 

 

 

 

 

 

 

 

12. Date Required: 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· On what date is Draft 1 of the website required by the client? 
· Draft 2? 
· On what date must the website go live? 
Tip: Keep a record of these dates in your diary. Giving your feedback promptly is essential in keeping the project’s  deadlines.  

 

Draft 1: 

 

Feedback Deadlines Draft 1: 

 

Draft 2: 

 

Feedback Draft 2: 

 

Final Approval: 

 

Live: 

 

 

13. Any Extra Information: 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Don’t have time to write words that promote your product? 
3

Hire a copywriter. 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