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Introduction

One of your goals might be to improve your company’s ranking in the search rankings, but how do you get there? To set a goal is the easy part, but to create a strategy might be a bit more challenging. So let’s break this down for you.

What is SEO?

First of all: what is search engine optimization (SEO) really? SEO is the part of marketing that ensures that you are visible in the organic part of the search result. In short, it is all about the pages you see at the top of the search engines such as Google and Bing, that are not paid ads.

If you wanted to you could flick through the pages of Google for eternity, but truth be told, if you are not on the first page, you might as well not be there at all. Why?

‘‘The results on the first page in Google get 92 % of all clicks, and on page 2 this
figure drops down by 95 %.
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In order words: it pays to spend time on SEO. That being said, there is no shortcut to the first page of Google. You have to work for quite a while to achieve great results, which is why it pays to have a plan and to follow it.

Four step plan

In this guide, you will find a four step plan. The first step is to conduct a keyword analysis which will form the foundation of your plan. You will identify what keywords will be the best for you to focus your efforts on. In the second step, you will map what content that needs to be created in order to rank well for each individual keyword.

The third step is an on-page SEO analysis that shows you what needs improving on your website. The last step will be to create the step-by-step plan that summarizes all the steps you will take, who will take them, and when. The plan will also include specific goals so you can measure how successful each action point has been.

We have created a template for each step that you can easily use and adapt when performing the analysis and creating your plan. We wish you the best of luck!

Best wishes,

Kristine Hansen

Senior Inbound Marketing Strategist
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How do I perform a

SEO-analysis?

1. Keyword analysis

Start by mapping what keyword you want, and should, rank for. Look at the search volume, how hard it is to rank for these keywords, and how you are already doing. An important factor to include is how important this keyword is for your company. Does it have a high search volume and is it relevant to your company’s skill set?

Do you already have content about this topic? Maybe you don’t have any

content on the topic, but the right resources and potential to build a solid content base?

If you are not sure what keywords are used the most about your industry, you can make use of “Übersuggests”. This page allows you to enter a topic or keyword,

and receive a range of relevant keywords. What is the next step? Dive deep looking at each keyword.

There are a number of tools that can help you do this. If you are using HubSpot
you can find all of these numbers in the keywords tool under “Reports”. Alternatively,

you can find search volume and how difficult it is to rank for them in the “Keyword Planner”, a free tool from Google.

	You can use the template on the next page to perform your keyword analysis:
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2. From keywords to content production

After identifying what keyword you want to optimise for, the next step is to get a strategy together looking at how you will rank for these keywords. In this step, you will be focusing on two things: What you already have, and what you need to optimise the website for each individual keyword.

Maybe you already have a lot of content that can be structured into “pillar content” or maybe it is time to sit down and write some new content? Use the template below to see how you can best move forward.
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3. On-page possibilities

It is not enough to just have some good content if no one can read it. On-page SEO is all about optimising elements on the website that helps the search engines understand what you want to say.

Always ensure that the titles on your page have the keywords you are targeting towards the front and that they don’t have too many characters (less than 70 is preferable). Write a meta description that introduces the page well, and that is less than 160 characters. All images should also have a descriptive alt-text that makes sense to both search engines and humans.

Too much to remember? Luckily there are tools that make this much easier. One such tool is Screaming Frog which allows you to analyse 500 URLs for free. If you want more information about how this works, take a look at their video here.
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URL
Content
Status
Title1
Length
Meta description 1
Length
Meta keyword
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4. Action Plan

Now that you have mapped what keywords to rank for, what needs to be in place to make this happen, and what elements on the website needs

improving, it is time to create your action plan. Add action items, deadline, who is responsible and how to measure the success of each step.

Your plan can look a little like this:
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Share the action plan with all involved and have a

project manager in charge of following up the progress

of each item. This way you can have someone who will

drive the project and it will be easy for everyone to

report on how they are getting on.

Good luck optimising!
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Become the company’s

SEO-expert.

Do you want to know more about search engine optimization and what you need to do in order to rank high in search engines? Drop us a line – we’d love to chat.

Get started now!
